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% GTI 2009 is designed to provide insight into the four key drivers of &tem”o'ogy
the telecoms market

Consumerisation Convergence

e \\ Why do consumers PN How converged is

\ g Bl o act the way they do? /7 /’% AR consumer behaviour?
iy - ol B What will they do & A And how convergence-

| next? == ready are they?

Innovation

Which features and services
are positioned for future
growth?

Which niche brands will
become mass market?

Are consumers using
their mobile potential?

How do different
mobile devices and
services interact?




? It looks to understand the evolution of global, regional and local trends& teainetogy

mobile technology

32 markets; 20622 respondents; Interviewing Nov/Dec 2008

Regions covered:

AN America: USA, Canada

AEurope: UK, France, Germany, Spain,
Italy, Netherlands, Sweden

ADev Asia: Japan, Korea, Hong Kong,
Malaysia, Singapore, Taiwan, Australia

AChina: China only

Alndia: India only

ARussia: Russia only

AEmerg Asia: Pakistan, Indonesia,
Vietnam, Thailand

ALat Am: Mexico, Brazil, Argentina

AN Africa: Morocco, Egypt

AM East: Saudi Arabia, UAE, Kuwait

AS Africa: South Africa only

New mar ket Singapore, 60 9
Malaysia, Pakistan
Markets omitted : Algeria
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& technology

% The content is focused around mobile telephony with additional
sections addressing convergence issues

A Some of the main themes are covered in more detail below

Market understanding

Convergence

Consumer profiling acros
markets

Channel evaluation
Touchpoint evaluation
Purchase triggers
Payment plans
Category involvement

Interplay of personal vs
business use

(

Feature and service use,
frequency of use, future
demand

Deep dives into several
features

Network and handset
brand used

Use of phone for busines
reasons

Drivers of multiple phone
use

Brand commitment
measurement

Brand preference

Openness to competitor
brands

Brand profiling

Future growth
opportunities

Usage and desire for muti
play

Desire for converged
devices

Drivers of convergence

Interplay of fixed line
mobile and VOIP service

Interplay of SMS, MMS,
email and IM services
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% There are set deliverables on the GTI study, but the project is ﬂtechnologv
flexible to specific needs

PowerPoint global report, full data tables, raw SPSS data file,

Global bespoke face to face presentation

PowerPoint global report, full data tables, bespoke face to

Local market face presentation

Regional (APac, Europe, the PowerPoint global report, full data tables, bespoke face to
Ameri cabds, ME N A )face presentation

PowerPoint global report on specific subject areas (i.e. Youth,

Focus Reports Convergence, Mobile Internet etc. Subjects TBC)
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Case study from 2008 GTI

Sam Curtis

May 2008



